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A Changing Dynamic?
The Current Situation and Short Term
Outlook for the Global Wool Industry

Chris Wilcox

Executive Director, NCWSBA
and
Chairman, Market Intelligence Committee of IWTO



Demand Environment

« Slowing global economic
conditions, notably in China,
but very strong in the US

» High level of macro-economic
and political uncertainty

« High consumer confidence in
key countries

« Mixed retail sales results
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Slowing Economic Growth Rates in Key Markets
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Consumer Confidence in the Major Wool Consuming Countries
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Mixed Retail Sales Results in 2018
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Changing Dynamic?
Merino Wool Prices Remain on a High

Index Index
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Changing Dynamic?
Broad Wool Prices Remain at Lows
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Volume Demand for Wool Falls in 2018
Calendar Year
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Chart E: Wool Exports by Major Exporting Countries |
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Prospects for 2019/20

Check-list
Merino Medium Strong
Production v v v %
-
Economic growth X X X
+
Wool textile industry conditions v 3 X
+
Stocks in the industry v ¥ v
-
Wool demand o v X
+
Price ratio with other fibres XX x A
. Steady- Volatile/ .
‘@/_m Prices softer seasonal e



Study on the demand for higher animal standards
Findings and Conclusions

Demand for higher animal welfare standards will continue to grow and is
likely, ultimately, to develop in Asia.

Retailers in Europe and in North America are leading the journey for
welfare-assured wool

Traceability back to source rising in importance.

Consumers will pay more for products with higher welfare standards, if
they believe that the quality of the product is higher as a resullt.

Animal welfare is embedding in the commercial world and commercial
transactions.



WOOL FOR WELLNESS
TURNING SCIENCE INTO SALES

Angus Ireland:
= [WTO Product Wellness Working Group

= AWI Program Mlanager Research
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CONTEMPLATE — More Stable Microclimate

Moisture Vapour Absorption
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es of Wool & Eczema (2011 — 2019)

y = T
“not only tolerated superfine
merino, their AD was shown to
have significantly improved” ©

“Superfine merino provides a
valuable adjunct therapy in the

: management of AD” 7
Prof Joseph Fowler p—

University of
Louisville, Kentucky
(5—65y/0)

Dr Lynda Spelman - QID
(15 —25y/o)

“Merino wool clothing compared
with standard clothing provided
improvements in severity of
atopic dermatitis as well as
quality of life in atopic patients” °

“ in this study superfine merino
wool clothing reduced the severit
of paediatric mild — moderate AD
as compared to cotton clothing” ®

Prof John Su - MCRI
{1 —3y/o)
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British Wool

Cross Bred Wool Drivers, Challenges Prospects

Joe Farren; CEO & g

Drivers — Wool is a by product

Cross Bred wool is a by product of the sheep industry.
The price of Cross Bred wool has very little impact on production levels.

Wool volumes will be determined by the economics of rearing lamb.

This is different to the Merino wool market.
- Merino wool makes a significant contribution to the farmer’s income.



Drivers - NZ Production

New Zealand’s production has been in steady decline since the 1980s.
« Decline driven by a switch to dairy.
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Shorn wool production in New Zealand
is forecast at 123mkg for 2018 / 19.
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Cross Bred wool market.

« British Wool is ~20% of the quality
Cross Bred is market.
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BRITISH  WOOL

Drivers - Value versus Merino

As the price of Merino Wool has increased finer Cross Bred wools look
increasingly attractive.
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» Cross Bred wools have been trading 10
around $2 per kg clean for the last two 2 20
years' 100
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« This represents attractive value relative
to Merino prices of $14 to $16 per kg.

« Prices have been higher in recent years. SRS —— o Wl 155

South Afdca Wool (USD) = Australls Wool (USD)
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THE CAMPAIGN FOR WODL
Patron: HEH The Prince of Wales

The Campaign for Wool

Marshall Allender marshall.Allender@wool.com
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THE CAMPAIGN FOR WOOL
Patron: HRH The Prince of Wales

Who we Are

The Campaign for Wool is a global initiative started by
HRH The Prince of Wales in 2010. We continue to
operate internationally with our funding partners,

which cover every sector of the wool market.

Our aim is to educate the public about the natural
benefits of wool, through educational projects and
consumer driven activations.




THE CAMPAIGH FOR WOOL
Patron: HRH The Prince of Wales

Global Wool Week 2018 - Careability

In order to achieve this for Wool Week 2018 (which
was titled “Wool Care”), the Campaign partnered with
Electrolux/AEG.

Over two days at the Wool Week installation in
October there were an estimated 5.5K visitors to
Covent Garden and the Wool Care event on the 11th
and 12th of October.

For this project, AEG and the Campaign for Wool

highlighted “Five Facts about Wool” to educate

consumers on its benefits:

1. Wearing and sleeping with wool products helps
you sleep

2. Wool is environmentally friendly

3. Wool is good for your skin and can even help with
adult and children’s eczema

4. Wool can be invisibly repaired

5. Wool is replacing leather for seats in luxury
automotive brands and first-class cabins in planes.
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Three growth areas

TRACEABILITY INNOVATION DESIGN
Zegna ShleepSkin™* Wool jacquard fur
AchillFarm with ANOFIX dye



TRANSPARENCY
A TOP PRIORITY FOR THE FASHION
INDUSTRY

Heinz Zeller
HUGO BOSS Ticino, Switzerland
Heinz_Zeller@hugoboss.com



| TRANSPARENCY: WHY

Australian.
Wool

RETAILERS AND THE PUBLIC
AREN’T BUYING IT.

See more at PETA.org.au/AWIFaill

TRAG KEIN PELZ,
LEDER ODER WOLLE™

PCTA

FoN
"1 TRAG KEIN PELZ,
LEDER ODER WOLLE &



HOW POWERFUL IS PETA?

PETA 2018 TOTAL OPERATING EXPENSES:
$56.369.581

Youtube page: 221.901.205 views. Its most watched video reached 58 mi of views

* Its Facebook posts were seen an ave rage of 142 million umes cach month

* PETA sent e-newsletters to more than 2.3 million subscnbers

* I blog secuon received more than 6 milkon page views. PETA Living sectuon exceeded 18 million page vicws

PETA was mentoned by about 70 of the major print and online meda outlets
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| TRANSPARENCY: WHY

Brands and companies that people engage
with most on social media are:

247,

2 hi

of consumers use social
media when deciding
whether or not io purchase
a product or service

of consumers don't
trusts brands online
% as they pay for the
content and so they
feel it lacks authenticity

Source: Chris Daly, Chief Executive, CIM

DECD DUEDLIZENCE GUIDANKCE FOR

RESPONSIBLE SUPPLY CHAINS IN THE
GARMENT AND FOOTWEAR SECTOR

GUIDING PRINCIPLES
ON BUSINESS
AND HUMAN RIGHTS

the United Netions

“Projuct, Respect end
Remedy” Framewark

Fashion Transparency Index 2018

37% of brands are publishing 18% brands pudlish 1brand I3 publishing ite
supplier Usts fwhich P ing Faciliti iers of raw C
cavers o least tier 1)
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KEITH SPILSBURY — STRATEGIC DIRECTOR
WOOLCOOL —-THE WOOL PACKAGING COMPANY LTD
WWWWOOLCOOL.COM

WHAT IS
WOOLCOOL?

Woolcool® is a pioneering, highly
innovative and incredibly effective,
multi award winning, insulated
packaging system comprising of 100%
pure sheep’s wool, needle felted and
sealed within a recyclable, food-grade
wrap to create liners for recycled and
recyclable delivery boxes for a whole
range of industry sectors, primarily
food and pharmaceutical.
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Global S‘heep Popu1at|on UWTO 20: &L

J — P
—— _.a-v-—c"“ RS

Country Sheep numbers % Wool Wool

(000) Production Production (t)
China 164 225 20 425 844
Australia 73 335 19 417 873
Commonwealth Independent States 89 760 11 227 011
New Zealand 27 500 7 142 100
South Africa 23 244 2 42 581

Total 1177 869 - 2 153 500
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